Econ 490 – Syllabus

Economics of Information and the Internet
Fall 2008
Instructor: Lingfang (Ivy) Li 
Office: College of Business, Office 160

Phone: 502-852-2342

Office Hours: Wednesday 10:00AM – 12:00PM or by appointment.  

E-mail: ivy.Li@louisville.edu 

Lecture Time and Location: 
Tues & Thurs 11:00AM – 12:15PM, BS 222 
Course Description:

This is an overview of topics on information economics and economic phenomena that are important for Internet industries. Topics covered include asymmetric information model, information aggregation mechanisms, auction, online reputation system, personalization of products and prices, versioning, bundling, switching costs, lock-in, economies of scale, network effects, standards, and systems effects. This course combines lecture, online experiment, in-class presentation, and final project. 

Prerequisites: 
Basic economics knowledge is required (Econ 201 and 202), and calculus and statistics knowledge are highly recommended.  Econ 301 (Intermediate Microeconomics) and Econ 490 (Econometrics or Game Theory) will be helpful for this class. 

Textbooks:
        Required: Information Rules: A Strategic Guide to the Network Economy  by Carl Shapiro and Hal R. Varian. 1998. ISBN-10: 087584863X, ISBN-13: 978-0875848631 
Grading:
        Home Works                             40%

        Final Project Presentation       10%                       

        Final Project Write up             40%

        Course Participation                10%

Home works include summary of research papers, group (2-3 people) presentation on discussion research papers, midterm project proposal, etc. 
Final project can be a case study, literature review, or economic analysis, and it can be either theoretical or empirical with a topic related to the class. The topic needs to be approved by the instructor after submitting the midterm project proposal. 
The course participation includes participating in-class experiments and discussions.
Grade Scale:
This course uses the standard University +/- system for A (90-100); B (70-89); C (70-79); D (60-69); Below 60 = F. (in percent):
Grade
Point Range

Grade
Point Range

Grade
Point Range
  A+
96.7 – 100
  
  A
 93.4 – 96.6
  
  A-
90.0 – 93.3

  B+
86.7 – 89.9
 
  B
 83.4 – 86.6
  
  B-
80.0 – 83.3

  C+
76.7 – 79.9
 
  C
 73.4 – 76.6
  
  C-
70.0 – 73.3

  D+
66.7 – 79.9
  
  D
 63.4 – 66.6
  
  D-
60.0 – 63.3

  F
Below 60.0

Student Academic Rights and Responsibilities:
The University Code of Student Rights and Responsibilities establishes the rights to which the student is entitled and the responsibilities the student must assume. Along with preparing and attending class, each student has the responsibility of promoting high academic standards. High academic standards will not allow the College of Business and Public Administration to tolerate cheating, plagiarism, disruption of class, or other inappropriate classroom behavior. The College of Business and Public Administration has a strong policy of action against students who cheat, plagiarize, or conduct themselves inappropriately in the classroom. Proven cases of cheating or plagiarism will normally result in a grade of F with the student being denied admission to or dismissal from the College. Inappropriate classroom behavior will result in the student being withdrawn from the class.

TENTATIVE COURSE OUTLINE
Date




TOPICS                                                             Reading
                        The Role of Information in Economic Activities 

Week 1                        Asymmetric Information                                                          Lecture Notes

Week 2 
         Asymmetric Information in Online Market                                  TBA
Week 3                    Online Reputation System                                                             TBA       
Week 4

         Auction                                                                                      Lecture Notes
Week 5
                      Information Aggregation Mechanism                                                     TBA
                        Information Economy 

Week 6                       Information Goods: Brand and Reputation                                              Ch2

Week 7                       Information Goods: Cost of Production                                                 Ch2,3
                                   Midterm Break Oct 13-14

Week 8                      Intellectual property right                                                                        Ch4
                           Midterm Project Proposal Due: Oct 16

                                   Last day to withdraw, Oct 16 

Week  9
       Compatibility, lock in                                                                            Ch5-7                      
Week  10                 Network Externality and Standard                                                           Ch 7
               Presidential Election Day, Nov 4                                 

Week 11
     Online Retailing and Price Dispersion   
                             Lecture Notes
                  New Economy on Internet 

Week 12                Google, Facebook, and 2nd life                                                      Lecture Notes

                                        Thanksgiving Holidays, Nov 26-30

Week 13                  Google, Facebook, and 2nd life                                                      



Week 14
      Final Project Presentation in class
Final Project write-up Due: Dec 10
